Keeping Up with the Growth
of the World’s Middle Class
For decades, the US middle class fueled business development through their
shopping habits. However, the economic downturn put pressure on these
once-reliable consumers.
Globally, it’s a different story

The middle class has been expanding rapidly in recent years in such countries as India, Brazil
and China, whose middle class is expected to grow to more than 600 million people by 2020
from about 300 million today.1
Smaller countries, including many African nations, have been getting into the act as well. For
example, the middle class in Africa has tripled over the past 30 years, growing to 350 million
in 2010 from 126 million in 1980, according to the African Development Bank.2
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Overall, the size of the global middle class is expected to increase to 4.9 billion by 2030 from
1.8 billion in 2009 thanks to rising incomes and falling poverty.3 This could translate to a rise
in middle-class spending power from $21 trillion in 2009 to almost $56 trillion in 2030.4

A growing middle class equals opportunities for investors

Such growth is further evidence that there is a world of investment opportunities beyond our
shores, as businesses create the products that the growing global middle class demands.
What we take for granted in the US — owning a car, appliances or a smartphone — is newly
attainable in many countries. And as more developing nations move into the middle class, leading
to increased disposable income for goods and services, the more potential for opportunity there
is for US investors.
Through international investments, individuals can participate in various world economies,
business cycles, currencies, stock-price valuations and even global leaders. Many investors are
already familiar with large US companies that sell products overseas — such as Apple. But many
companies with well-known global brands have international roots, and may not be included in
mutual funds or other investment strategies that are focused on US companies.

Many Brands You Use Every Day are Produced by Non-US Companies5
Company

Country

L’Oréal

France

adidas AG

Germany

Sony

Japan

Royal Philips Electronics

Netherlands

Samsung

South Korea

Nestlé

Switzerland

GlaxoSmithKline

United Kingdom

These sample brands are not all inclusive. The companies mentioned are for illustrative purposes, do not necessarily represent specific fund holdings and should
not be considered recommendations to purchase or sell a particular security.

Talk to your financial advisor

Your challenge as an investor is to find ways to position your portfolio for future growth.
Having exposure to the growing global middle class may be a strategy to consider. Talk to your
financial advisor about US and international companies that may be positioned to serve this
expanding population.
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The risks of investing in securities of foreign issuers, including emerging markets, can include fluctuations in foreign currencies,
political and economic instability, and foreign taxation issues.
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